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KD Future Processing Brand guidelines 2025 01 About us

We are a technology consultancy
& software delivery partner

We advise on the most efficient IT solutions, optimise operations, and drive
revenue growth for clients globally.

Leveraging our expertise in software and technology, we've successfully
delivered hundreds of software products for both SMEs and market-leading
brands, including Fortune 500 companies.

Our approach transforms strategic insights into impactful outcomes, ensuring
every solution is designed to deliver measurable business value.

Read more —
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Logo Sign

Future Processing’s logo consists of a symbol and a logotype in either black or
white colour. There are two versions of the logo: a horizontal and a vertical one.
The default and preferred version of the logo is the horizontal version. The
vertical version should only be used in special cases (i.e. if the legibility of the full

logo is compromised [see example on page 6])

Vertical Version

KD Future Processing KD Future Processing

Horizontal Version

Future Future
Processing Processing

02 Logo
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02 Logo

Symbol

The symbol alone should only be used if the name of the company is already

placed near the symbol, or if inserting the complete logo is not possible.
Examples of such uses are social networks (avatar).

Symbol
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Minimum size

To make sure the logo is always clear and legible, there is a
minimum size requirement.

A clear space is an area surrounding the logo which should be
left clear. Placing other graphic elements in this area is
forbidden. The clear space is based on the the height of the
symbol (A).

Horizontal version:

Min. length: 25 mm/116 px
Min. height: 3 mm/13 px

Vertical version:

Min. length: 11 mm/64 px
Min. height: 8 mm/48 px

The symbol does not have
a minimum size, however it

should be readable.

234 X

02 Logo

KD Future Processing

Future
Processing
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Correct use

Whenever possible, use the horizontal version of the logo.

European : European Union
' Funds KD Future Pmr:es.smq Furopean Regicnal
Smiart Growth Development Fund

In the second example, the vertical version is used correctly because
using the horizontal one would make the logo disproportionately
small when compared to others.

Building a better Processu-lg

working world

In the third example, the symbol is used correctly because there
IS @ company name next to it.

CILI‘I'Ch Firms that deliver Services & Solutions

n Future PrOCESSing Summary cus verification

|

Great software... because we put People first

02 Logo
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© Logo restrictions (examples)

It is not allowed to:

change the size relationship of the components.

D Futvre Processing [ Future Processing

change the proportions of the logo - don’t stretch or compress it.

place the logo on a background that distorts its legibility, for
example busy photos, patterns, or on colours that provide
insufficient contrast.

| | KD Future Processign o ?ioﬁess\“q
add visual effects like shadows, glow, or bold text to the logo. The O U
only exception is a background-coloured shade with very low
saturation and a large blur. This effect should be barely
noticeable and used solely to enhance the logo's visibility on non-
uniform backgrounds. Processing D Future Processing

place the logo in orientations other than horizontal or vertical.
change the colours of the logo.

use the logo as an outline.
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Gradients

Colour use scale
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@ Brand Colours

Consist of a wide set of oranges, and two sets of grays - cool (with a hint of a

blue tone) and regular.

BRAND EXTRA LIGHT

HEX: #FFE2B2
RGB: 255, 226, 178
CMYK: 0, 11,33,0

WHITE

HEX: #FFFFFF
RGB: 255, 255, 255
CMYK: 0,0, 0, 0

MEDIUM GRAY

HEX: #A3A3A3
RGB: 163, 163, 163
CMYK: 0,0, 0, 45

BRAND LIGHT

HEX: #FFA00O0
RGB: 255, 160, 0
CMYK: 0, 50, 100, 0

LIGHT COOL GRAY

HEX: # EDFOF3
RGB: 236, 240, 243
CMYK:12,6,4,0

GRAY

HEX: #6D6C6D
RGB: 97,97, 97
CMYK:0, 0,0, 75

BRAND

HEX: #FF6000
RGB: 255, 96, 0
CMYK: 0, 75,100, 0

COOL GRAY

HEX: #CCD5DD
RGB: 204, 213, 221
CMYK: 24,13,11,0

DARK GRAY

HEX: #373737
RGB: 55, 55, 55
CMYK: 0, 0, 0, 90

BRAND MEDIUM

HEX: #D24F00
RGB: 210, 79,0
CMYK: 0, 75, 100, 25

DARK COOL GRAY

HEX: # ADBBC7
RGB: 173,187, 199
CMYK: 32,19, 15,0

DARK

HEX: #252425
RGB: 37, 36, 37
CMYKO, 0, 0, 100

BRAND DARK

HEX: #9D3B00
RGB: 157,59, 0
CMYK: 0, 85, 100, 38

LIGHT GRAY

HEX: #DADADA
RGB: 218, 218, 218
CMYK: 0,0, 0, 20

BLACK

HEX: #000000
RGB: 0, 0,0
CMYKO, 0, 0, 100

03 Colour Pallete
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@ QGradients

There are four types of gradients in three directions going from light to dark:
left to right (horizontal), top to bottom (vertical), and top left to bottom right
(diagonal). The direction of the gradients is set by general lighting (coming from
the left side).

LIGHT GRAY DARK GRAY

#CCD5DD (COOL GRAY)
#ADBBC7 (DARK COOL GRAY)

#FFFFFF (WHITE)
#EDFOF3 (LIGHT COOL GRAY)

#EDFOF3 (LIGHT COOL GRAY)
#CCD5DD (COOL GRAY)

ADDITIONAL OPTIONS ADDITIONAL OPTIONS ADDITIONAL OPTIONS

TRIPLE GRAY

#CCD5DD (COOL GRAY)
#EDFOF3 (LIGHT COOL GRAY)
#FFFFFF (WHITE)

ADDITIONAL OPTIONS

03 Colour Pallete

BRAND

#FFAOOO (BRAND LIGHT)
#FF6000 (BRAND)

ADDITIONAL OPTIONS

DARK

#6D6C6D (GRAY)
#252425 (DARK)

ADDITIONAL OPTIONS
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@ Colour use scale

We use company colours in the following 8% 2%

proportions (presented in %).

DARK COOL GRAY BRAND LIGHT

18%
58% LIGHT GRAY

WHITE 4%

8% 2%

COOL GRAY BRAND
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Typography

Font family

Text highlighting
Hyperlinks

Font colour examples

Spaces examples
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Font family

The font used in all company materials is Open Sans. Possible variants of this

font are: Regular, Italic, Bold, Bold Italic.

Open Sans Regular
Open Sans Regular Italic
Open Sans Bold

Open Sans Bold Italic

04 Typography
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Text

To highlight the text, we use an orange gradient in headings and a bold version
of the font in paragraphs.

Hyperlinks

To highlight the text thatis a , we use an underline, bold and an
orange color called Brand.

04 Typography
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@ Font colour examples

Title example

To highlight the text that is a hyperlink, we use an
underline, bold and an orange color called Brand.

Title example

To highlight the text that is a hyperlink, we use an
underline, bold and an orange color called Brand.

* Such cases are very rare in our identification.

Title example

To highlight the text that is a hyperlink, we use an
underline, bold and an orange color called Brand.

Title example

To highlight the text thatis a , We use an
underline, bold and an orange color called Brand.

* Such cases are very rare in our identification. We use the same example on

darkened photos.

04 Typography
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Spaces examples

Title example

X
To highlight the text that is a hyperlink, we

use an underline, bold and an orange color
called Brand.

1% x
Headline lorem ipsum

X
X
Nexteer’s long-term goal was to undergo a full digital

transformation within the Prototype Operations part of
the company and their processes, applications, and
databases had become antiquated and because of the
specialized work that has to be done with the
prototypes, none of the existing off-the-shelf systems were
able to fulfill their specific requirements.” The best possible

solution for

Headline lorem isum

Headline lorem ipsum

X
Nexteer’s long-term goal was to undergo a full digital

transformation within the Prototype Opence, saving
time and eliminating potential waste.
1% x

Headline lorem ipsum
X

Nexteer’s long-term goal was to undergo a full digital
transformation within the Prototype Operations part of
the company.
The client’s crucial step towards the full digital
transformation and a paperless facility taken thanks

to our collaboration and the creation of new modules
12 X
The processes are optimized and the efficiency

improved by as much as 83% - for example, the
application of changes in the PFC system takes
minutes instead of over half an hour or longer

04 Typography

18



Graphic
Elements

Shadow examples Photos
Orange dividing line Background
Glass effect Icons
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Shadow examples

There are two sizes of shadows (regular and small). The direction of the shadows
is set by general lighting (coming from the top left side).

Title example

To highlight the text that is a hyperlink, we use an
underline, bold and an orange color called Brand.

05 Graphic Elements
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Orange dividing line

We use a small orange dividing line under headings. It is a separator between the
title and the paragraph text.

Line color:

X
Its length value is 180% (145 x) of distance between the elements (the texts and

the line itself) and its thickness value is 20% (Vs x) of it.

Vs X

145 X
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o Glass effect

We use a glass effect in our graphics on the website and also in other materials.

©® Photos

In our materials we use pictures taken by us, showing our people and offices.

05 Graphic Elements
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Backgrounds

We use vector backgrounds (linear and dotted graphics) on the website and also
in other materials like presentations, social media graphics, and many more.
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e lcons

The icons created for Future Processing ID system are intuitive, simple vector icons
based on a thin outline which allows creating clear interfaces. Their construction is
based on a 16x16 px or 48x48 px grid. The thickness of the line should be 2 px.
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® Icon categories

The icons created for Future Processing 1D system are intuitive, People ® Benefits ® Devices ® Docs & Files ® Hands ® Presentations ® Time & Date @
Simp|e vector icons based on a thin outline which allows Creating Comunication ® Tools ® Values & Emotions ® Arrows @ Transport & Countries @ Finance @
clear interfaces. Their construction is based on a 16x16 pX Oor Attention @ Apps & Technologies @ FP ® Animals ® Buldings & Furniture @ Socials @
48x48 px grid. The thickness of the line should be 2 PX. Sport & Healts ® Food & Plants ® Weather ® Party & Holidays @ Others @

N

16 px

NDODEBDDLIBEBIILII < >E e 0120000060000 +00MMpdpamMoeloBa®dR PO
M OO C == zZsE=*8B1J7 U LS ABBEBBO®BY nBv X x > 120000660
T VB @@ +&+CxxocllBEBSISRBOBDEODOILEOMDIT? 0wTgeLsaavydoDbose = B
D0 O & &~V 2 O BMOD! ¥« * 887000 ADDOYH O & YA e L s Qi
©O0O©OO®BOO »PYRISHLDOe2 O
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Future Processing’'s website

Industries - About us ~ Case study

With nearly 25 years of experience and deep understanding of the Londan
Market, we prioritise close collaberation and business alignment throughout

the entire advisory and delivery process, taking owmership for the best
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06 Cl usage examples

@ Social media graphics

76 - 115 zt/h netto + VAT (B2B)

Power Platform -
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© I
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D Future Processing KD Future Processing

KD Future Processing
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Blog infographics

Al Systems of Forecasting »

The four tiers of digital transformation

Production

Where Al and ML Adopters See Benefits

Cloud Computing Architecture

06 Cl usage examples

Consumption ras cam e | -
ecosystems ecosystems
.
£ _ pesercrosssetine. |, - Cloud Computing
= Delphi Aco%ba?:h +~— Interactive — Interactive data
b datatom from products e————
assets users Virtal Softwiare L
Desktop Platform SEpiEstion Dats
Role Playing Lroent | moreaissoe | -~
® © : e |
e H Decisians iz e
Bolief Operational i
§ efficiancles cperationsl i B
: Judgmental Approach Nets woncs | e— |
E (Manaperial Forecasting) H Rauter i Switch
g EeomEtics 5 enpoyeesueer NN
E [
s 3 Employee Skillset
Ease/Speed
Neural Nets siooaomness N, 7=+ nd User
Market Research S
Objective Approach Source: N 03/2028e -l g ranstormaton orsammesorces NN -~
{Quantitative Forecasting)
Surveys Mohile Laptop Printar Desktop Desktop Desktop
£ Source: LexisNewis Risk Solutions White Paper - ‘Hyper or Reality; The State of Anificial Inteligence and Machine Leaming
£ Extrapolation i thie Insuranee nekistry, Daceriber 2019
.
; oh Source: MG v SHicoworks eamites VOoud aiticeswhar e dou o
. S—— - The benefits of FinOps

When implemented properly and operated with
a knowledgeable cross-discipline team, FinOps initiatives can
provide a series of benefits in the cloud.

Source: hitps:/ighe pepperdine. 2du/2010/08 anificlalinteligencetechniques snhance. business-forecastsd

Data-Driven Feedback Loop

Al systems impact on the
cybersecurity industry

Reduce cloud usage
and costs

Improve observability in software
and services deployed to the cloud

Faster settlements

ey chiver data & ausilsble

s requerdly, s s ofien
pragrammatic 1 Koy
drivers g yau feedbatk

a5t ENCUER 10 COMISE COFTRCT

Oustcomes data allow yau 1o gauge ow
i are e for e I relstion o the
shared result. Outcomes should ba
Totussd on population-level resuhs, such
@5 M employmant rare in & community,

The shared result v gl that
all partrees ina collectie
Impact inklathe agrea 1o, 1t
shioudd inchide population
level menc and 3 tmeframe

- an AMIMALIc scthaties These datd are usually foliscted quanten for suneess
Ena‘hle cost-effective s Betteralign cloud usage and " ar year A
service improvements casts with business goals d b . .
‘ b Souree: hilps s gaptenscomiap comentuplo ade 103208 iSal era ninovaticn. Sdes. 002 i fagr gt pal
80 /0 ‘ ; identify and reduce - Drive cost-based - o
of security pros expec?: wasted cloud resources decision-making for -
to increase cybersecurity SHd SaricEs cloud usage
automation investments . .
Sz ysar Source to Target Mapping using Excel : i O sl Sieni
— . Drivers ( Dustcomes L Duteomes ( Result c\
; | Source to Target Mapping is a process of establishing a relaticnship between data 0 P~ o o (‘
Harps Mhewechtarger comfwhatisith ) .y
RS i S sources and their correspending targets in a data integration or migration project. ?
Source: hitps:iwwn.devo,c loginti-securiy-tead beting: H
. The mapping .
: process in Excel: :
A 1, ,r ______________ [ Getting ready: [’—" ™
5 Source I 1 Target : : Strategies dre tlse programs sad practices that
| | : el ¢ identi : rive chariges towards your shared reslt
Natural Language Processing (NLP) . : viidmirgicsmnas B P s entcaion =. S st
—_ | ! » Understanding of the I’ :
Server ! ' Server structure of the source and . o o I i
| Exact 1 Larget database/system ! SR e i ;
8 | | g ; G Hhe TRt target ki thesretit ; ree: bt o e s data diiven fesdback oo e demples)
Al -a Application \ Copy | Application %-. = Determining the compaonents : table and record + SRS e i gy e EEREN W
% | 1 F needed for the process : 1 i , Mapping
3 | # ! b 1 I ! maintenance
3 Any Database 1 ! Any Database = b : :
Al - Artificial Intelligence § : i E i Data filtering and transformatian i
[ : ! I
' | | ! ': X lub 2
Linux ar Windows Linux or Windows : : iaki i i i i 3
i Mg Uaaitig ! ! i . i W jakim stt?pnlu zgadzasz sie lu nie z nastepujacg t.ezq. firmy 9
: i i Sl bR : technologiczne musza oferowac wieksze wsparcie, aby
T - ———— 1 | ree—— y poméc klientom zrozumiec sztuczng inteligencje:
DL - Deep Learning 1|~ HE e AN 2T 2Py o
HitwfobkgTiBast=1 BE2A0566973E000Esourca=imagesior=viaBverd =0 BAL RiFwa T Once a part of the work has
been done, it is worth verifying 73% 22% 4%
the documentation entuzjasci pasywn| przeciwnicy

35%
—



KD Future Processing

Brand Guidelines

® ROI Report
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@ ESG Report
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@ Power Point presentations

Contact us and let’s
achieve your business
goals together

Business value

Fixed Price
: il

- -
GROWTH OPTIMISE

aw -
T R 309090909092 Contract o L Client

J
! hal o "Iq-. B - ' Involverment
KD Future Processing ' TR R ) '.*L [“".ﬁiﬁ'ii
EEERECITons . i |-=[ l

sales@future -processing.com

e

_____ - |
LLLLLLLL

+44 845 80574 79
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b e \ 14 2@ 5 7 B 1 = =
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vearsof countries | : J-Reded-Jel-l Q<] o] o

experience k- P . ..n“ . -
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alt ol
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Global Delivery Network

o Tie” Internal experts
v with proven track record and expertise

) Long-standing trusted partners

vetted and verified over years of collaboration

¢ 800+

people on board

63

Net Promoter

i New talent
i ibi |
Score 0 access in global markets when needed, flexibile and scalable

Start working with us

in 3 days f






